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EUROPE TODAY

Belgium, France, Germany, Italy, Netherlands, Spain, UK

Source: UPS Europe Business Monitor



3

EUROPE TODAY

Belgium, France, Germany, Italy, Netherlands, Spain, UK

Source: UPS Europe Business Monitor



PEOPLE TALKING
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RELENTLESS ADVANCES

ÚWidespread use of virtual reality for education and recreation
ÚAll government services delivered electronically
Ú25% of UK workforce teleworkingat least 2 days a week
ÚSolar reflector satellites bringing sunlight to major northern 

hemisphere cities
ÚAll domestic animals tagged
Ú60% of internet accesses from mobile devices
ÚElectronic newspapers
ÚNeighbourhoodvideo surveillance networks
ÚNeighbourhoodintranets
ÚPeople reduce tax liability by being partially paid in information 

products
ÚWorldwide population of over 65s increases by 1 million monthly
ÚCybercommunitywith 100 million people

S ource: óTech nology Tim elineô BTExact Technologies
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S ource: ôH ype C ycle for E m erging Tech nologies, 2 0 0 6 õ 
Gartner, July 18, 2006



SEISMIC SHIFTS
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ÚWeb 2.0 ð the evolution from read-only to read/write
ɢ òC ontent creatoró an d òconsum eró are being re-defined
ÚAnyone with a point of view can talk to the world

ɢ Text
ɢ Audio
ɢ Video
ÚDisrupting traditional businesses and models
ÚNew companies, new ideas appearing to leverage 

the shifts
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TRUTHS

ÚNew media do not replace old media
ÚMarkets are conversations
ÚThe audience controls the message
ÚN um bers donõt m atter



9

PARTICIPATION

Institutions must cede
control of the message
in order to participate
in the conversation.
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FORCES OF CHANGE: EQUATION #1

Low barriers to entry
+ Pervasive access
+ Growing broadband
= The N etõs origin al prom ise
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FORCES OF CHANGE: EQUATION #2

The N etõs original prom ise
+ Shifts in trust
+ Demands for transparency
= Tectonic change



12

WHO DO WE TRUST?

W e trusté
ÚEach other
ÚIndependent subject 

matter experts
ÚNGOs

W e donõt trusté
ÚBusiness
ÚGovernment
ÚMainstream media

òP erson like yourselfor your peeró is seen
as the most credible spokespersonabout
a company and among the top three
spokespeoplein everycountrysurveyed.
ð 2006 AnnualEdelmanTrustBarometer

òS om eone òS om eone 
like m eólike m eó



13

THE ERA OF SOCIAL COMPUTING

The social structure
in which technology

puts power in
communities, not

institutions.


