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EUROPE TODAY

What do you use as your
primary source for
information on business
issues?

Proofis still in the print;
the power of the written
word reigns as chief
information source

Switching online for facts
has surged

UK and French business
leaders alse browse
business journals

Word of mouth proves
useful far Belgian and
Dutch executives

Business practices and strategies
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Belgium, France, Germany, Italy, Netherlands, Spain, UK

Source: UPS Europe Business Monitor
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What applies to you or
your company when it
comes to the topic of
blogs?

Europe's boardrooms are
not yet blogging en masse

Crhwer half of executives in
the Metherlands and
Germany find blogging a

mysterny

Though French
gxecutives are ‘au fait’,
few of them "do it

Business practices and strategies

) Heard aof blogs but | dont
read/zontribute ta therm

- Mot something Pro aware
of

- | read blogs

- e ronitor blogs about
OUr Gornpany

- Uzeful zource of
inforrmation For our
buziness

- | write blogs

Total Belgiurn  Gerrmany Spain France Italy Metherland:  United
Kingdarn

COUNTRIES SURVEYED %%

Belgium, France, Germany, Italy, Netherlands, Spain, UK

Source: UPS Europe Business Monitor




PEOPLE TALKING

L® Technorati

June 2006 - Posts by Language

german dutch
russian 19, 1% other
2o, 5 %0

anglish
e 3= L

japanese
31%




RELENTLESS ADVANCES

Widespread use of virtual reality for education and recreation
All government services delivered electronically
25% of UK workforcdeleworkingat least 2 days a week

Solar reflector satellites bringing sunlight tonajor northern
hemisphere cities

All domestic animals tagged

60% of internet accesses from mobile devices
Electronic newspapers

Neighbourhooadvideo surveillance networks
Neighbourhoodintranets

People reduce tax liability by being partially paid in information
products

Worldwide population of over 65s increases by 1 million monthly
Cybercommunitywith 100 million people

Source: dfechnology Timeline6BTExact Technologies



visibility Mashup
4 IPvB Web 2.0
OOy Folksonorries
' O Digital Paper/E-Paper
) Social Network Analysis

Speech Recognition for
Mohile Devices @

Cor' orate Semantic Web

RSS Enterprise
ModekDriven Architectures

Source: dHype Cycle for Emerging Technologies, 20068
Gartner, July 18, 2006

Collective Intelligence RFID (item)
Event—pr‘wen Architecture VolP
Telepresence i . .
Speech-to-Speech Translation ekl Internal Wek Services A
| Offline Ajax ——2
Augmented Reality | Ajax =Q
Prediction Markets RFID (Casa/Pale)
(J
Blormetric Paymerts & .. Y Smartphone
Corporate Blogging Q Tablet Location-Aware Applications
f\ PC A
Mesh Networks: 0«07 Enterprise Instant Messaging
' Location-Aware Technology

Quantum Sensor Mobile Phone Payments

Computing ™A
s Tera-architectures
—\— DNA Logic
As of July 2006
Technology ::slaatk:df Trough of Slope of Enliahtenment Plateau of
Trigger Expectations Disillusionment P 9 Productivity
time s
Years to mainstream adoption:
ohsolete

Olessthan2years © 2to5years @ 5to 10years

A morethan 10 years & before plateau



SEISMIC SHIFTS

Web 2.00 the evolution from readonly toread/write
¢ 0Content creatoré and cconsumerd are being re-defined
Anyone with a point of view can talk to the world

¢ lext

¢ Audio

¢ Video

Disrupting traditional businesses and models

New companies, new ideas appearing to leverage
the shifts



TRUTHS

New media do not replace old media
Markets are conversations

The audience controls the message
Numbers dond matter




PARTICIPATION

Institutions must cede

control of the message

IN order to participate
In the conversation.



FORCES OEHANGEEQUATION #1

Lowbarriers to entry
Pervasive access
Growing broadband

= The Net® original promise



FORCES OEHANGEEQUATION #2

The Net® original promise
Shifts In trust
Demands for transparency
= Tectonic change



WHO DO WE TRUST?

We trusté
Each other

Independen
matter expel

NGOs

~delman Trust
3arometer

We dond trusté
Business
Government et Al eletva

a company and among the top three
spokespeoplein everycountry surveyed

M al n Stre am m e d I a 0 2006 Annual EdelmanTrustBarometer




THEERAOFSOCIAL COMPUTING

The social structure
IN which technology
puts power In
communities, not
Institutions.



